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CHAPTER I 
INTRODUCTION 
The investigator produced and presented a television 
program for two and one half years in Portland, Maine. The 
show was of an educational nature. It was called Expedition 
and was constructed of material pertaining primarily to 
biology. During the period the program was presented it was 
sustained by the station. 
Letters from the viewers indicated to the investigator 
that many people of all ages were interested 1n the program. 
However, no sponsor was willing to use the show as an adver-
tising medium. It was never clear as to what the attitude of 
business concerns was toward this type of television program. 
As a result this investigation was undertaken. 
In a competitive economic society such as that which 
exists 1n the United States,the attitude of business concerns 
influences the choice of material presented by various media. 
The use of time on radio and television by business is 
primarily for the purpose of stimulating interest in, and sales 
of, the product or service with which the business is concerned. 
B~oause of this the program material presented is considered 
1 
Dost~n Univert~. ~t¥ 
aohool ot Education 
~brarx . 
from the perspective of the numbers and _categories of the 
audience that the material will interest. For this reason 
it seemed important to investigate the opinions of the 
businessmen. 
THE PROBLEM 
2 
Statement of the nroblem.--The purpose of the study 
was to gather information that would indicate the attitude 
of bus 1nessmen in the Portland, Maine, area in respect to 
(1) the usefulness of television as an advertising medium, 
(2) the sponsorship of programs of an educational nature, and 
(3) the establishing and operat~g of Educational Television 
Stations. 
DEFINITIONS OF TERMS USED 
Educational television.--Educational television was 
interpreted as any program presented by a television station 
that was of a constructive or informative nature, as opposed 
to a program whose primary purpose was that of entertainment. 
In the interviews conducted this definition was made 
clear so that the term "educational" would not be construed 
to mean educational 1n the formal lecture, or course, sense. 
An example was given at either end of the gamut of shows that 
would be included in the definition. 
3 
At one end of the range Edward R. Murrow's PERSON 
TO PERSON was cited as a program that bordered on entertain-
ment. At the educational end of the range the children's 
program MR. WIZARD was given as an example. 
LIMITATIONS OF THE STUDY 
Advertising is a dynamic activity. What was not 
effective yesterday may be effective today because of a 
change in the attitude of the public. 
This study was done previous to the launching of the 
first satellite by Russia. Since that event public interest 
in education has increased. 
As a result of that change in attitude business 
concerns may look differently upon sponsoring an educational 
show. 
Thus this survey is limited in that it reflects the 
views of the businessmen interviewed as they existed previous 
to the fall of 1958. 
CHAPTER II 
PROGRESS OF EDUCATIONAL TELEVISION 
Before May 12, 1953, non-commercial educational 
television did not exist. On this date KUHT-TV 1n Houston, 
Texas, began telecasting. KUHT was assisted over the hurdle 
of finances by the University of Houston and the Independent 
School District of the City of Houston. The cost of estab-
lishing and operating a television station is no little 
amount. This first station was underway with an estimated 
expenditure of $250,000 and an annual operating budget of 
$150,000. Many dollars were hacked away from the possible 
cost of operation by the fact that the artwork, the stagework, 
and other related details were handled by students. Forty 
hours of telecasting a week were planned 1n their tentative 
schedule at the time of their debut.1 
The efforts of WOI-TV at Ames, Iowa should be noted. 
This station actually started broadcasting 1n February of 
1950. Its activities were of an educational nature. The 
license by which it was operating was not a strictly 
1
"KUHT, Houston, Texas, First Non-commercial TV," Time, 
June 22, 1953, p. 66. 
5 
non-commercial license, but a mongrel license which gave 
them the privilege and the responsibility of determining the 
commercial or the non-commercial character of their programs. 2 
Three other educational stations had made their 
financial hurdles and were licensed and telecasting a few 
hours a day .by May of 1954. These stations were WKAR-TV 1n 
Lansing, .Michigan, WQED-TV in Pittsburgh, Pennsylvania, and 
WHA-TV 1n Madison, Wisconsin. There was also 1n operation 
KTHE-TV .in Los Angeles, California. KUHT had accomplished 
its objective and was telecasting forty hours a week. Its 
backing was still the University of Houston. KTHE, which 
had come on the air in November of 195.3 with the support of 
Captain Allan Hancock, had a shorter schedule of fifteen 
hours. WQED, which had come on the air 1n April of 1954 was 
telecasting seventeen and one-half hours a week. This station 
was organized primarily from foundation grants of about 
$.350,000. This combined with a local public subscription, 
which had raised $70,000, managed to get the station operattng • .3 
Obviously the growth of the number of educational 
television stations was not very rapid in the infancy of the 
operation. According to material from the United states 
2Jennie Callahan {Waugh), Television 1n School. College, 
and Community {New York: McGraw-Hill Book Company, Inc., 
19.5.3), P• .3.3 • 
.3nEducational TV Creeps Ahead,• Business Week, May 15, 
1954, p. 92. 
Statistical Abstract, thirty stations in 1954 either had 
licenses or were holding construction permits.4 However, 
only five stations were actually operating. 
6 
Progress was not satisfactory for anybody. · Educators 
and interested citizens were anxious to get started and to 
make sure that more came of educational television than bed 
developed from -educational radio. However, problems of great 
magnitude had to be solved before they realized their ambi-
tions. One major accomplishment had been made in 1952. At 
this time the Federal Communications Commission had reserved 
two hundred and forty-two channels for non-commercial 
activities. This had been done as a result of the activities 
. 5 
of the Joint Committee on Educational Television. 
6 This committee was composed of the following groups: 
The American CoUncil on Education 
The Association for Education by Radio and Television 
The Association for Land-Grant Colleges and Universities 
The National Association of Educational Broadcasters 
The National Council of Chief State School Officers 
The National Educational Association of the United 
States 
The National Association of State Universities 
4u.s. Bureau of Census, Statistical Abstract of the United 
States: ).~<t.S5: (Washington, D. c.: u.s. Government Printing 
Office, 1955T, P• 514. 
5Charles A. Siepman, Television and Education in the 
United States (Paris: UNESCO, 19S2), p. 28. 
6siepman, loc. cit. 
7 
During 1950 and 1951 these groups operated under the 
Joint Committee and presented enough evidence to the FCC so 
that as a result the Commission was convinced of the importance 
of TV channels for non-commercial educational purposes. 7 This 
original number was later increased to two hundred and fifty-
two channels. 8 
By November of 1957 twenty-eight non-commercial broad-
cast stations were in operation.9 This slow utilization of 
the reserved channels caused some of the commercial broad-
casters to be critical. Opponents of ETV pointed out that 
only about one tenth of the assigned channels were in use.lO 
Mr. Ralph Steetle, executive director of the Joint 
Committee on Educational Television, answered these charges 
by pointing out that only one third of the assigned channels 
were vhf and that twenty-one o1' these were in use. He went 
on to say that since the 1952 allocation, sixty uhf commercial 
stations had gone off the air and over one hundred construc-
tion permits had been dropped. In that period only one ETV 
uhf had gone off the air. His point was that the educational 
7rbid., p. 29. 
8H. Manchester, "Surprising Growth of Educational TV," 
Reader's Digest, May 1957, p. 157. 
9"ETV: 5 Years and $60 Million Later," Broadcasting, 
November 11, 1957, p. 94. 
lOBroadcasting, loc. cit. 
television operation was confronted with the same financial 
difficulties as the commercial operations and that ETV was 
ll doing the job as well as commercial television. 
8 
Varied approaches have been taken t .o finance the 
establishing and operating of educational television stations. 
The .twenty-eight ETV stations 1n operation at the end of 1957 
were built and operated primarily with the aid of one or more 
of the follow1ng: 12 
1. The Ford Foundation ••.• $27.4 million 
2. Equipment of commercial broadcasters ..•• $6 million 
). Volunteer time and talent 
4. Funds from publ~c agencies 
A scanning of the financial data given for each of 
the ETV stations on the air 1n 1957 indicates that co-operative 
effort by several of these agencies is still 1n operation.1J 
Commercial television stations have and are presenting 
shows of an educational nature. Each of the networks has 
expressed its interpretation of what it understands an educa-
tional program to be. The American Broadcasting Company 
defined the term "educational• 1n a very broad sense. Programs 
about dancing, forum discussions, hearings, meetings, and 
11Ibid.' p. 95. 
l2.ill9:·. p. 94. 
lJ!bid •• p. 101. 
9 
news, were all cited by them as educational programs when 
they were asked for an expression of opinion on the subject •14 
The Columbia Broadcasttng System explained educational 
television as i•the broad area of programmes contributing to 
the cultural advance of the whole community.n15 
The National Broadcasting Company gave its definition 
of education as •the total process by which 1the individual 
is brought to~ards informed adjustment to his society.n16 
Much has been written concerning t .he responsibility 
of commercial stations for the quality and content of their 
programs. Telford Taylo~ 1li an introduction to a book by 
Robert L. Shayon made some very pertinent comments. He 
said, "Commercial television lives by advertising revenues 
and seeks people 1n the mass •••• Inevitably, commercial 
te~evision aims to entertain and excite more than to educate 
or enlighten." However, he went on to say that public demand 
can bring about better and different programs. The most sure 
way of bringing about programs of a higher caliber, 1n his 
opinion, is to establish stations which do not depend upon 
their support from advertising.17 
14s1epman, 0)2· cit., p. 38. 
15siepman, OJ2• cit., p. 39. 
l6siepman, 0)2. cit., p. 20. 
17Robert L. Shayon, Television and Our Children (New York: 
Longman, Green and Company, 1951), p. 11. 
,CHAPTER III 
METHOD OF PROCEDURE 
A list of twenty-five business concerns 1n the Portland 
area was compiled. An effort was made to represent different 
tYPes of businesses. The list included three retail merchan-
dising concerns, two canning companies, two fuel concerns, 
three lumber companies, two food manufacturers, five banks, 
three baking companies, one cleanser and dyer, three milk 
companies, and one utility. 
These were the criteria used in the choosing of the 
concerns: 
1. The concern must be one of the larger businesses 
of its type in the area. 
2. The concern must have a product, or service, 
which it is marketing in the area. 
J. The concern must be locally owned and operated 
unless the sale of the product, or service, 
would benefit from local advertising. 
4. The concern must be located within the Portland 
area. 
A questionnaire was devised which would elicit the 
necessary answers to indicate the attitude of the concern 
10 
11 
towards the three main questions being investigated~ 
Interviews were then conducted with the executives of the 
concerns. The executive was a person who was aware of, and 
responsible for, the advertising policies of the company. 
In some instances this person was an officer of the company. 
In other instances the person was the advertising manager. 
The procedure during the interview was standardized 
as much as the situation would permit. A general outl~e 
of the procedure follows: 
1. Introduction 
2. Explanation of purpose 
3. Definition of terms 
4. Completion of questionnaire 
s. Discussion 
Care was taken by the investigator to insure an under-
standing of each item of the questionnaire. This was done 
by following along with a blank questionnaire as the person 
being interviewed completed his form. 
Two other precautions were taken 1D insure objective 
replies and remarks. One was to make no allusion to the 
program, Expedition, which the investigator had presented 
over two local television stations. The other precaution 
was to make clear to the person interviewed that the investi-
gator was interested 1n an expression of the concern's view-
point on each item 1n relation to the advertising philosophy 
of the firm and not the personal viewpoint of the person 
completing the form. This applied to only items one through 
thirteen. Items fourteen through seventeen were concerned · 
with the individual's views. 18 
DESCRIPI'ION OF AREA SURVEYED 
12 
Portland, Maine, the area in which this study was 
conducted, is located on the Atlantic Ocean in the south-
eastern part of the state. The boundaries of the city 
enclose a little over twenty square miles. About one hundred 
miles to the south-west is the city of Boston, Massachusetts. 
No other city in Maine equals the population of 
Portland. According to the 19.50 census the inhabitants 
number 77,634. This is the number of people living within 
the immediate boundaries of the city. If the surrounding 
towns are considered the population of this area becomes 
119,942. 19 This is including Westbrook, Falmouth, South 
Portland, and Cape Elizabeth. These towns are important in 
any study of the Portland area because they are often included 
in what is referred to as "the Metropolitan Portland Market." 
Since this study is concerned with the merchandising potential 
of the area in respect to the value of television advertising 
18see questionnaire in appendix. 
l9census of Population (Washington, D.C.: u.s. Government 
Printing Office, 19$2), p. 20. 
by the concerns contacted,it is of interest to note the 
density of population. 
13 
The principal industries 1n the city of Portland are 
concerned with food processing, fish processing, paper, and 
transportation. These employ respectively the following 
number of employees: 760, 3,000, 978, and 2,274. This 
amounts to a total of 7,012 persons employed 1n manufacturing. 
The number of people involved 1n retail trade is 7,224. 20 
From this can be seen that Portland is more a retail, or 
merchandising city, and not a manufacturing center. Also of 
interest is that almost twice the amount of non-durable goods 
is manufactured than durable goods. 
A breakdown of the material pertaining to the number 
of years of education of the adult population shows us the 
following: 
Years of School Completed by Persons 25 Years 
and Older 
l"Iales Females 
None 
1-4 yrs. 
5-6 yrs. 
7 yrs. 
High School 
1-3 yrs. 
4 yrs. 
510 
905 
1,155 
1,035 
4,335 
6,100 
None 385 
1-4 yrs. 865 
5-6 yrs. 1,210 
7 yrs. 990 
High School 
1-3 yrs. 4,865 
4 yrs. 9,080 
20Editor and Publisher Flarket Guide, 1955 Edition, p. 220. 
College 
1-J yrs. 
4 yrs. 
1,455 
1,655 
College 
1-3 yrs. 
4 yrs. 
14 
2,235 
1,310 
The median school years completed by all the adults 
who are twenty-five or older is 10.9 for the males and 11.8 
for the females. 21 
The following Lnstitutions of learning are located 
within the city boundaries: 
University of Maine 1n Portland 
Westbrook Junior College 
College of Our Lady of Mercy 
Portland University Law School 
Portland University College of Business Administration 
Northeastern Business College 
School of Fine and Applied Arts 
Only one newspaper is located in Portland. This 
company publishes three separate papers. The Portland Press 
Herald has a circulation of 50,719. The Portland Evening 
Express has a circulation of 30,104 and the Portland Sunday 
Telegram has a circulation of 93,315. 22 
Four commercial radio stations broadcast from Portland. 
They are WCSH, WGAN, WPOR, and WLOB. Also operating in 
Portland are two vhf television stations, WCSH-TV and WGAN-TV. 
21 Census of Population, op. cit., P• 39. 
No. 
22state Yearbook and Legislative Manual, Maine Reyister 
89 (Portland, Maine: Fred L. Tower Company, 1957 , p. 240. 
15 
The topographical features of Portland's harbor make 
it one of the best on the Atlantic Coast. In 1955 there was 
a total of 14,218,466 short tons of commodities handled at 
the docks. Over 12,000,000 tons of this total were related 
to the importing of gasoline and o11. 23 
23waterborne Commerce of the United States: Calendar 
Year 1955 (New York: Corps of Engineers, u.s. Army, 1956), 
Part 1, p. 98. 
CHAPTER IV 
ANALYSIS OF QUESTIONNAIRES 
In the following pages each item of the questionnaire 
has been examined and the information summarized. Item one 
and item two were concerned with the nature of the business 
and the location. 
Since only four of the concerns reported the ap~oxi­
mate gross no overall relationship can be observed between 
the amount of a concern's business and the nature of TV 
advertising done. 
Item 1· Does your concern ~ the rr'V medium for advertising 
at ~ present ~? 
Twelve of the concerns were using TV advertising. 
Item !h· ~ other types of advertising does your concern .!:!!!.? 
Newspaper ••••• 23 
Radio ••••••••• 20 
Direct mail ••• 13 
Magazine •••••• 5 
'16 
Other types mentioned were outdoor, novelties, 
trade, billboards, calendars, point of sales, 24 
trucks, and expositions. 
17 
ill.lJ! ,2. I! advertising is ~. what 12.erce!!_~ Q! the adver-
tising allowance is spent? 
Three of the twelve who were using TV advertising 
did not reply. Four estimated that it consumed 50% 
of the advertising budget. One estimated 25%. The 
amounts for the other concerns were as follows: 
22%, 16%, 10%, and 4%. 
~ .§.. lf TV advertising .!.§. ~ which of ~ following 
~~? 
The following is a breakdown of the categories: 
Spot announcements .•••••••• 7 
Network 
Entertainment • • .•••.•••• 1 
News. • • • • • • • • • • • • . • • . • • • 0 
Educational ••••••••••••• 0 
Local Live talent 
Entertainment •...••.•••• 3 
News • • • • • • • . . • • . . . • • . • • • 0 
Educational ••••.••• • •••. 2 
24This refers to advertising done 1n the stores where the 
product is sold. 
Nationally produced film 
Westerll................. 1 
Adventure •••••••••.• ~ •• 1 
~ z. il TV advertising ~ ~ discontinued, please 
check ~ reason. 
The following is a breakdown of the categories: 
Too expensive ••••••••••.• · 7· 
Ineffective results ••.••. 3 
Unsuitable program ••••••• 1 
Other reasons advanced for the discontinuance of 
TV advertising were the following: 
Newspaper better 
Demands on limited budget too great 
Limits advertising to one medium 
Inability to reach buyers 
Cost so great considering discontinuance 
One concern did not give a reason. 
18 
~ .§. 1f !Y advertising is not done, which of ill following 
£2 1ou believe would ~ most effective if you ~ 
to use TV? 
The following is a breakdown of the categories: 
Spot announcements ••••••.••••• 9 
Network 
News. • • • • • • • • • • • • • • • • • • • • • • • 3 
Educational ••••••••••••••••• 2 
Entertainment ••••••••••••••• 1 
Local live talent 
News.................. . . . . . . 3 
Educe tional.............. •. • • 1 
Entertainment ••••••••••••••• 0 
Nationally Produced Film 
Adventure................... 1 
Detective ••••••••••••••••••• 0 
We stern. • . . • • • .. • • . . • • . • . • . . • 0 
19 
Other types of programs mentioned were the following: 
Home ·economist 
Family situation 
Item ,2. Which of the following time periods would you prefer, 
if you ~ to sponsor a TV program? 
Thirty minutes ••••••••••••• ~ •• 12 
Fifteen minutes............... 8 
Sixty minutes ••••••••••••••••• 0 
Five did not reply. 
Item 10. Would your concern consider sponsoring ~ educational 
TV program organized for ~ J!lrticular group of 
viewers which you ~ interested in contacting? 
20 
Eleven of the twenty-five replied that they would 
consider such a program. Eleven would not. Three 
had no opinion. 
~ 11. ~g your concern cons 1der co-sponsoring ~ TV 
~ of ~ educational nature if ~ expenses 
~ commensurate ~ ~ results? 
Twelve of the concerns would consider such a program. 
Twelve of the concer.ns would not consider 1t. 
One concern did not reply. 
The number of co-sponsors favored were as follows: 
One other sponsor ••••••••• . .•• 1 
Two other sponsors •••••.••.••• 1 
Three other sponsors ••••.••••• 1 
Three sponsors or group ••••••• 1 
Group sponsor ••••••••••••••••• 1 
No preference was expressed by one concern. 
~g. would your concern consider sponsoring l! :r.y ~ 
Q! !!!! enterta1nia.g nature? 
Fifteen of the concerns would consider such a show. 
Ten of the concerns would not consider it. 
Item U· Would your concern consider co-sponsoring !!. TV 
.!h2!! of !!B entertaining nature g th~ expenses 
~ commensurate with the results? 
Nine concerns would consider co-sponsoring. 
Fifteen would not co-sponsor. 
One concern did not reply. 
21 
The numbersof co-sponsors favored by the concerns 
were as follows: 
One sponsor •••.••••••.••• 6 
Two sponsors ••••••••••.•• 1 
Three sponsors.. • . • • • . . • • 0 
Group. . • • • • • . . . • • • • • . • • • • 1 
One of the concerns did not specify preference. 
Item ,!!±. !22 you believe there is !! ~ fE:£ !_Y stations 
devoted to only _programs of~ education~ nature? 
Thirteen of the individuals believed there was a need. 
Ten of the individuals believed no need existed. 
Two persons expressed no opinion. 
~ .!.2• !!2.!! ,9£ you believe ~ educational :!:Y stations 
should ~ financed? 
Five believed that the state gover.nment should do it. 
22 
Three believed that the federal government should do it. 
Five believed that public subscription should do it. 
Other sources mentioned were the following: 
Foundation grants 
Combination of state and federal government 
Combination of federal aid and public subscription 
Business concerns 
Combination of local and federal government 
Combination of federal government and foundations 
Colleges 
~ !.§. Do you believe that programs of ~ educational nature 
should ~ limited to educational TV stations? 
Twenty-two persons believed that they should not 
be limited to educational TV stations. 
One person said that they should be. 
Two had no opinion. 
~ ll• Check ~ areas !.!:Q.! ~ whole lisl which in your 
opinion would interest the greatest number of 
_v_i~ew..-..,;;.e-.r=s 1n ~ educational TV ~ .2!! eithe!: .!!E: 
educational, ~ commercial TV station. 
A composite list of total number of checks received 
by the various categories follows: 
23 
Trades and professions25 •••••••.•.• • 11 
Mus 1c • •••••••••••••••••• . . . . . . . . . . . . 11 
History ••••••••••••••••••••••••••••• 10 
Health.............................. 8 
Geography • • • • • • • • • • • • • • • • • • • • • • • • • • • 7 
.An.1mal s • • • • • • • • • • • • • • • • • • • • • • . . • • • • • 4 
Llt erat ure ••••••• • •••• . . . . . . . . . . . . . . 4 
Psychology.. . . . . . . . . . . . . . . . . . . . • . . . . .3 
Rocks • •••••••••••••..•••••••• ....... 2 
Art. . . . . . . . . . . • . . . . . . . . . . . . . . . . . . . . . 1 
Chemistry ••••••••••...••.••••.••.•.• 1 
Light and Sound. . • • • • • • • • • • • • • • • • . • • 1 
Woodworking ••••••••••••••• . . . . . . . . . . 0 
Foreign languages ••••••••• .......... 0 
Plants • . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0 
A breakdown of the views expressed as to first 
choice, second choice, and third choice, reveals 
the following: 
First choice 
Music ••••• . . . . . . . . . . . 8 
Trades, professions •• 6 
Geography •••••••• • • • • 4 
Second choice 
Health ••.••••••••• . . . 5 
25The material on these programs would be exploring and 
explaining all aspects of the various vocations. 
24 
Trades, professions •• 4 
Geography •••••••••••• J 
History •••••••••••••• J 
Third choice 
History •••••••••••••• 6 
Health.. • • • • • • • • • • • • • J 
An.imals. • • • • • • • • • • • • • 2 
Literature ••••••••••• 2 
Trades, professions .• 2 
Rocks. • • • • • • • • • • • • • • • 2 
Psychology ••••••••••• 2 
SUMMARY OF DISCUSSIONS 
Notes were taken of the remarks made during the 
interviews. Seven of the twenty-five persons made no pertinent 
comments. The following material is a summary of the opinions 
expressed. 
The investigator has not quoted the exact words 
of the people interviewed, but has attempted to express the 
points of views as accurately as possible. 
Interview "A" 
Television could be a tool for stimulating an awareness 
of iife in much the same way that a good teacher stimulates 
thinking. However, it is questionable whether TV could be 
utilized to any great extent because of the limited number 
of people who are interested in stimulation. 
The vast majority of people have little ambition, 
25 
or sensitivity. The reason for this is that the present 
generation has life too easy for it. Very few have an interest 
to improve themselves. Many are unrealistic about their abili-
ties and either are satisfied with a low standard of a job 
which fails to make use of the abilities that they possess, or 
they strive with futility for a job at the very top which 
requires ability that they do not possess. 
Many people are living for the present moment. Very 
few are interested in good books, good music, or good art. 
The potential customers of this concern are within 
the middle and lower income groups. If this concern sponsored 
an educational program, the material would have to be meaning-
ful to these groups. 
Television advertising is expensive. A local thirty 
minute show is within the range of the company's budget. 
National shows or Boston shows are prohibitive because of 
cost. 
An educational series would be considered on the basis 
that the schools and colleges produce the programs. The con-
cern would pay for the time. 
Co-sponsorship would not be considered because of 
the possible unfavorable attitude of other companies towards 
the concern's product as a result of favoring the product of 
the co-sponsor. 
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Interview "B" 
The only approach that this concern would consider 1n 
respect to educational television is a type of program that 
would directly concern the services and products of the con-
cern. One aspect of the program could be the education of 
the public concerning the methods and procedures of caring 
for their clothing and household furnishings. 
The expense of TV is too great to allow this concern 
to undertake such an advertising program alone. It would be 
feasible for several similar concerns 1n the area to co-opera.te 
on a program to stimul.ate the whole business of' clothes care. 
No particular concern would be given advertising on the program, 
but the program would benefit all. 
Actually the newspaper is regarded as the best medium 
for this type of business. This is true from the aspect of 
cost and effectiveness. The present cost of TV advertising 
is so great that the returns would never justify the expendi-
ture necessary for a sponsored series of programs. Newspapers 
have two main advantages. One is the availability of cuts 
and materials. The other is that more information can be 
included in a newspaper advertisement than any other medium 
ror the money. 
Interview "C • 
Television shows considered by this concern must be 
more than strictly entertainment. Even if it is a program 
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of an entertaining nature some aspect of it must be constructive. 
The company · sponsored a human interest troe of series from · 
which a moral could be . drawn. 
Indications from consumer surveys are that TV adver-
tising bas increased the sales of the concern. This is based 
upon surveys conducte~ before TV advertising was done in 
comparison to a survey conducted since the medium has been 
used. 
Interview "D" 
The concern would utilize any type of program that 
was effective 1n attracting the attention of the potential 
customer. It feels that an educational show would not do 
this. The primary factor in the choice of material or time 
is the cost of the advertising. The actual quality of the 
program is not the responsibility of the sponsoring company. 
Any program is considered mainly in respect to the numbers 
of viewers it will interest. 
Interview "E" 
The concern would not consider sponsoring an educa-
tional TV show because it feels that the amount of advertising 
that would result would not be worthwhile. 
The concern would not consider any type of a children's 
show because contact is not made with the adults of the 
community. Advertising must contact the adults directly to 
D 
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be of value. Reflected, or goodwill, advertising resulting 
from the sponsorship of a children's show would not Justify 
the cost. 
Another factor is that it is questionable as to the 
interest even the children would show because much of the 
material would be a repetition of school work. 
Interview "F" 
The TV medium is so expensive that the company ques-
tions its worth to a local concern. 
Commercial stations already have the means and 
opportunity to present programs of an educational nature. 
They should be the ones to do it if there is a demand for 
educational shows. It is more practical to utilize the 
already existing stations than to attempt to finance the 
construction of educational television stations. 
Interview "G" 
As an individual the person interviewed was aware of 
the value of educational TV, but as a representative of his 
concern he questioned the value of this type of a program. 
The cost is too great. 
If educational TV stations are to be built, they 
should be financed by public subscription. In this way 
those who wish the service may be the ones to pay for it. 
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Interview "H" 
TV programs have too much material of a detrimental 
nature within them. Many situations are 1n poor taste and 
the language is often in poor taste, too. 
Business concerns might benefit if they subsidized 
programs of an educational nature ••• especially if the 
material presented pertained to the business. The concern 
would consider sponsoring a TV show of an educational nature 
if it had a relationship to the products and services of the 
company. 
Business concerns should see that there are construc-
tive ideas entailed within their advertising. 
Choice of time is a big problem with the concern 
because the man of the house is the person with whom contact 
is desired. Morning and afternoon shows are ineffective 
because he is not at home. Evening times are difficult to 
use because of the competing network programs and the cost 
of these hours. 
Interview "I" 
The idea of educational TV programs is good but it 
seems impossible to carry it out. Competition between commer-
cial programs of an entertaining nature would be too rough. 
The cowboys would wul every time. The trouble with the 
present TV programs is that they require no thinking. That's 
why they are no good for children. 
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If educational programs were to be presented, they 
would have to be geared to an undergraduate level. If they 
are too formal, not many people would take the time to watch 
them. 
TV is of little value to this concern. The concern 
believes that the best advertising is the type that is 
constantly changing. TV limits the different types of adver-
tising material that can be used. TV is also too expensive 
for this concern. 
Interview "J" 
A sponsored program is not as effective as the use 
of spot announcements and news. Too often the sponsor 
becomes overshadowed by the program itself. If a program 
were to be sponsored by the concern, it would have to be 
directed very carefully to the audience. 
TV advertising. was done but it consumed so much of 
the advertising budget that all the other media of advertising 
were effected. Some were even completely eliminated. The 
use of TV restricts the extent of the advertising of the 
concern. 
Interview "K" 
If the concern sponsored a show of an entertaining 
nature, the quality of the show would have to be extremely 
high. A children's show would be considered. 
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An educational TV station would be of great value 
but it does not seem practical when the cost is considered. 
Educat i onal TV stations should be financed by public subscrip-
tion. The government should not be involved in any way. 
Interview "L" 
A program should be directed at the group of people 
who are going to purchase the product. For this reason a 
children • s program is not a good type for this concern. 
It might be possible for a certain type of show for very 
young children to introduce the product directly into the 
show. This would be a show 1n which different children parti-
cipated at different times. 
Co-sponsorship with a related product is desirable 
since this would decrease the cost. 
Commercial stations should attempt to maintain a 
balance of entertaining shows and informative shows. 
If educational TV stations are to be operated, the 
federal government should get them started. Great care should 
be exercised to see that the stations are not used as propa-
ganda tools. 
No advertising should be allowed on educational TV 
stations. 
Interview "M• 
Co-sponsorship is desirable. Only one other sponsor 
would be considered because experience has shown that the 
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effectiveness of the advertising is drastically reduced with 
several sponsors. It is important to have the other product 
advertised a related item. 
The concern would not consider a children's show. 
The buyers of the product are adults and teen-agers. 
A fifteen minute period is most desirable. There 
should be a short, blunt, advertising spot at the beginntng 
and end. 
TV advertising is so expensive that if the cost of 
production rose this medium would be the first to be eliminated. 
Interview "N" 
No co-sponsors would be considered. Effectiveness 
of the advertisLng is lost if the time is shared with another 
sponsor. 
A children's program would be considered. 
If an educational station were to be established, 
the federal government would be the organization to finance 
it. This organization would widen the scope of the presenta-
tions and increase the possibilities of material. It would 
also be able to staff the station with more capable personnel. 
If the state government were involved, the handling of the 
material might involve political bias. 
Advertising should be of an instructive, or construe-
. tive, nature. 
33 
Interview •on 
Co-sponsorship would be considered. It is possible 
that other sponsors would attract people who otherwise might 
not be attracted. 
It doesn't seem practical to set up an educat i onal 
TV station. If it were done by the federal government, it 
should reach to all of Maine. The best way to finance it 
would be by public subscription. 
A children's show is not effective advertising. The 
actual buying public is not reached. 
Interview npn 
TV advertising does not achieve the results obtained 
by using the newspaper. Controlled experiments 1n the past 
have shown that far better sales have resulted from news-
paper advertising. Contact is made with more potential 
customers by the newspaper. 
When TV advertising is used good local talent of an 
entertaining nature is utilized. An educational type show 
would be considered, but it would be scrutinized very closely 
as to its appeal. The women are the potential buyers. The 
show would have to reach them. A children's show would not 
be good. The medium is too expensive to consider any 
program only as goodwill advertising. 
Government backing of an educational TV station would 
be dangerous. It could be a propaganda tool for political 
purposes. 
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Interview "Q" 
This type of concern makes very limited use of TV. 
It is too expensive a medium and never very effective. 
When it is used spot announcements are the best. A children's 
show would not contact the potential buyers directly and as 
a result would not be effective. 
It is questionable whether the cost of a separate 
educational TV station would warrant the expenditure. If 
it were to be set up, it should be done jointly by the state 
and federal government. 
Interview "R" 
An educational type show is effective for advertising 
the products of this concern. The more definite the products 
tie 1n with the show the better. Several home economists 
have been used. 
It seems necessary that foundations and colleges 
support the operation of educational TV stations. If they 
are to be operated, the government should not be involved. 
CHAPTER V 
CONCLUSIONS 
1• The usefulness of television as an advertising medium. 
Indications were that for the concerns interviewed, 
television advertising was an expensive medium. Twelve of 
the businesses were using TV at the time of the survey. Of 
these twelve, five made definite remarks in reference to the 
cost of the advertising. The essence of the remarks was that 
the utilization of TV consumed so much of the advertising 
budget that other media had to be curtailed extensively. 
Of interest, and pertinent to the previous paragraph, 
are the responses to item four concerning the other media 
used. Twenty-three of the concerns used newspapers for 
advertising. Another medium utilized by a great majority of 
the concerns was radio. Twenty used radio advertising. The 
third medium receiving wide usage was direct mail. Thirteen 
of the companies used the mail medium. 
In the discussions the most frequent remark concerning 
the use of other media in comparison with TV was that other 
media made more effective contact with the market and that 
the other media were more suitable in respect to the budget. 
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Item five shows that four of the twelve were spending 
fifty percent of their advertising budget on TV advertising. 
In item seven the responses indicate the most frequent reason 
for the disco.ntinuance of TV advertising was "too expensive." 
Indications were that the concerns contacted found 
the use of spot announcements preferable to a program. Seven 
of the businesses used spot announcements. Three of these 
used a program, too. 
The breakdown of the item regarding an expression of 
what was believed to be the most effective kind of advertising 
on TV shows nine responses for spot announcements. 
~· The sponsorship of programs of an educational nature. 
Eleven of the concerns indicated that they would 
consider sponsoring an educational show. Twelve of the 
concerns said that they would consider co-sponsoring a show 
of this nature. 
At first glance this appears to be quite a favorable 
attitude towards educational TV, but there are three factors 
which must be considered. 
In item eight the responses designating an educational 
show as a preference were only three. This indicates a lack 
of confidence in an educational show as an advertising tool. 
The second factor is that of the twelve concerns 
already advertising six of the eight utilizing a program 
have a show of an entertaining nature. 
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The third factor is that fifteen concerns indicated 
that they would consider an entertaining show as an adver-
tising tool. 
As a result of these viewpoints it appears that there 
is not a very strong wish shown by the business concerns 
contacted to sponsor educational television programs. 
Of the twelve concerns who would consider co-sponsorship 
seven of these would prefer only one sponsor. As a result of 
the discussions it appears that to arrange satisfactory 
co-sponsorship would entail consideration of the following 
points: 
1. Comp~titive status of products concerned 
2. · Compatibility of products concerned 
3. Potential buyers desired 
1· The establishing and operating of educational TV stations. 
Thirteen of the twenty-five people expressed the 
opinion that a need for educational television stations existed. 
As to how these stations should be fLnanced, five 
suggested the state government, five were 1n favor of public 
subscription, and five said the federal government. These 
were the three suggestions mentioned most often. 
Twenty-two of the persons interviewed believed that 
educational programs should not be limited to educational TV 
stations. 
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An inspection of the areas that the men interviewed 
believed to be of the greatest interest to the greatest 
number of people reveals that music is in first place, trades 
and professions in second place, and history 1n third place. 
This is considering an all-over tabulation of the responses. 
If we break down the responses into the first choice 
group, second clmice group, and third choice group, we have 
music at the top in the first group, health at the top in 
the second group, and history at the top 1n the third group. 
SUGGESTIONS FOR FURTHER STUDY 
As a result of this investigation the writer became 
aware of several other problems that might be of interest to 
pursue. 
The following are suggested areas of exploration: 
1. Would a program concerned with a product, 
process, or service, have enough appeal to 
hold an audience? How far could an educator 
go in considering this type of a show an 
educational show? 
2. Has the recent focus of the United States 
upon the value of education affected business 
concerns in respect to their evaluation of 
an educational type show as an advertising 
tool? 
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). How are the present educational television 
stations financing their operations? How 
effective are the means employed? 
4. What is the attitude of business concerns 
in respect to the value of an educational 
program as an instrument to promote good 
public relations? 
APPENDIX 
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QUESTIONNAIRE 
PLEASE CHECK THE ANSWER EXPRESSING YOUR OPINION. 
1. Nature of business ••••.•••.•••..•.••. Approximate Gross •••••••• 
2. City ......................... State ............... . .......... . 
3. Does your concern use the TV medium for advertising at 
the present time? YES ___ NO ___ 
4. What other types of advertising does your concern use? 
Newspaper_, Magazine_, Direct l'lail_, Radio_, 
Other . .............. . 
5. If TV advertising is done, what percent of advertising 
allowance is spent? .••••...•••••. 
6. If TV advertising is done which of the following is used? 
Spot Announcements ___ 
Network: Entertainment ___ , News ___ , Educational ___ 
Local Live Talent: Entertainment ___ , News ___ , Educational ___ 
Nationally Produced Film: Western ___ , Adventure ___ , 
Detective ___ 
Other . .•........•. . ... . ......................................• 
7. If TV advertising has been discontinued, please check the 
reason. 
_Too Expensive 
Ineffective Results 
:::unsuitable Program 
Other Reason .... .......................................... . 
8. If TV advertising ~ ~ ~. which of the following do 
you believe would be most effective if you were to use 
TV advertising? 
Spot Announcements_ 
Network: Entertainment ___ , News ___ , Educational ___ 
Local Live Talent: Entertainment ___ , News ___ , Educational ___ 
Nationally Produced Film: Western ___ , Adventure ___ , 
Detective_ 
Other . .................... ... . . ............................. . 
9. Which of the following time periods would you prefer, if 
you were to sponsor a TV program? 
_ 15 Minutes 
--- 30 runutes 60 Minutes 
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10. Would your concern consider sponsoring an educational 
TV program organized for the particular group of viewers 
which you are interested in contacting? YES___ NO ___ 
11. Would your concern consider co-sponsoring a TV show of 
an educational nature if the expenses were commensurate 
with the advertising results? YES___ NO ___ 
Please check the number of co-sponsors you would consider. 
One other Sponsor 
-
Three Other Sponsors 
-
Two Other Sponsors _Group 
-
12. Would your concern consider sponsoring a TV show of an 
entertaining nature? YES_ NO 
-
lJ. Would your concern consider co-sponsoring a TV show of an 
entertaining nature if the expenses were commensurate 
with the advertising results? YES___ NO ___ 
Please check the number of co-sponsors you would consider. 
___ one Other Sponsor 
___ Two Other Sponsors 
_Three Other Sponsors 
_Group 
14. Do you believe there is a need for TV stations devoted 
to only programs of an educational nature? YES NO 
- -
15. How do you believe that Educational TV Stations should 
be financed? 
___ Local Government 
___ state Government 
___ Federal Government 
___ Public Subscription 
Other Source . ........ v .................................. . 
16. Do you believe that programs of an educational nature 
should be limited to Educational TV Stations? YES ___ NO_ 
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17. Check the three areas from the whole list which in your 
opinion would interest the greatest number of viewers 
in an educational TV show on either an Educational, or 
a Commercial TV Station. 
Please use the number 1 for your first choice, 2 for your 
second choice, and 3 for your third choice. 
_Nuaic 
_History 
_woodworking 
_Animals 
_Geography 
COI"livrnNTS: 
_Art 
_Literature 
___ Foreign Languages 
___ Trades & Professions 
_Plants 
_Chemistry 
___ Light and Sound 
___ Rocks and Minerals 
_Psychology 
_Health 
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